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OPPIGW'S CERTIFICATE OF COMP LIANCE 

I, Cmdi P+, h&by this & day of Betxuary, 2006 that I m rn officer of 
US. TeleF'adfic Corp. and that I have p e r s d  knowledge that U.S. Telepacific C q .  
has established operating procedcrres +&at are adequate to ensure compliance with the 
Cust~rner PtbpIietary NetworkXat im d e s  set foxrh in 47 C3S. !j$64.200I-2009. 
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STATEMENT OF PROCECIURES 

ADOPTED BY 
U.3 TELEPACIFIC COW. D/B/A TELEPGCIFE CYIMM[JNICATIONS 

TO E N S W  COMPLIANLX WITH THE 
FEDERAL COMMUNICATIONS COMMSSION 

RULES AND REGULATIONS REGARDING ?WE PROTECTION OF 
CUSTOMER PROPRIETARY NEXWORK EVFORMATION 

US, TelePadfic Cop. d/b/a TelePacific Comuriications (“GmieP) h 
established operating procedures that ensure compliance with the Federal 
Communication Commission (“Com*ssion”) rules and regulations repding the 
protection of c m e r  proprietary nerniotk infamation (‘CPM’’). 

e C m i a  has implemented a system whereby the status of a customer’s CPN 
apnvval oan be detemined prior to the use of CPNI 

* C m f r  has implmmted a proms whereby it edwstes ancl trains its p&meI, 
including $ales agmts, regarding the approprjate use of CPNI. Carria has 
established discipljnaTy procedures should any of itE personnel violate the CPNI 
procedmes estthlished by Cmier. - Cmim haa, implemented a gvstetn whereby it prill maintain a record of any dates 
and marketing cmpaigns that use its rmstmners’ CPNI. Cania  ha^ implemented 
a systan whereby it will maintain, fax a &muin of one year, a record if these 
are any instances whue CPNI wag disclosed or provided to third parties, or w b  
third p d e s  were allowed access to CPNI, f i e  record would include a 
descriptim of en& cmpajgn, the specific CPM that WRS used m the campaig~ 
andw~produotsrmdaervioeswereofferedasapartoftheoampeiga 

C k e r  h mtablhhed L ~ u p e r v i s r o x y  rmiew process regding co~liance with 
tlra r m  rules with respect to outbound market& shadom and has 
implmeaterl a syste;m whaeby it maintains of cmim compliance fix a 
mInjmum period of one year. Speoiiioally, Carrier has implmded B pro@%$ 
whereby its sales personnel obtain supervisory aKpmval of any proposed 
mtbonnd marketing r q w t  for mtcrmer approval regasding its CPNI. 

SVP, Marketing and Dhea Sales 


